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1. History

Intervention of means of mass communication in culture was powerful, fast and divertive. It occurred almost simultaneously in different countries of the world from the beginning of the 20-th century and has led to irreversible changes in the culture and even psychology of the society. During the lifetime of practically only one generation, men’s perception about the world and his place in it has totally changed. The society became to be informative one. In Russia the process had its own peculiarities but the main tendencies did not differ much from those of the rest of the modern word. 

Propagation of the culture by means of the mass communication, which initially was considered as an unconditionally positive invention, has led to multi-semantic consequences.

The history of mutual cooperation between arts and the mass communication tools (MCT) can be considered as consisting of the following three separate stages: fixings of a piece of art, its adaptation to requirements of the MCT and its reformulation.

The first stage, consisting of fixing of a peace of art on a physical carrier (paper, texture, photography, gramophone plate, film, etc.) As its result, a customer is normally coming to a museum or a music hall (after these become available) for dialogue with a known masterpiece. Direct sensual dialogue is substituted by re-confirmation (or refutation) of knowledge about it. Most vivid example – success of the reproductive industry focused on a multiplication of great masterpieces in the mass editions. Art products turn to be informational occasions. Black-and-white images from the Isaac Levitan’s paintings in the school tutorials to the colorless television images from Louver became to be the fact of a household dialogue of man with the art. Invention of color TV did not change the pattern. The secret of individual recognition has partly gone as a result of the MC progress.

In many occasions it become necessary to start adapting masterpieces to the technical requirements or technical opportunities of the MCT. The first broadcasts of theater performances on radio and TV proved the necessity to break off the flesh of performances to allow its presentation on small TV screen. For cleanliness of the art influence the tendency is also doubtful enough.

Gradually man started loosing opportunity to perceive works of art directly. In the museums between the artists creature and spectator was only the ability of the latter to recognize. When the same picture appears even as a technically ideal copy, there is a long chain of recognitions of the product by other people. New professions have developed to allow determining of most favorable points of view, camera angle, etc. Editors define duration of a show, -- that is the time of concentration of spectator’s attention on a detail of a picture. The same (or another) person determines timing of a show. His personal impression from a masterpiece dictates that of the spectator’s.

The resulting difference between the old- and new-fashioned ‘masterpiece-man’ interaction (active vs. passive) is obvious. At the same time the new methods allow a tremendous increase in the numbers of such interactions. 

Similar effects could be easily distinguished in the music art. The tendencies were the same. Both, the painting and the music experienced very similar results of the effects of the MCT progress. 

2. Present stage

The present stage of the conflict-cooperative process is associated with direct intervention of the MCT in the culture. We are mainly focusing here on the TV and radio broadcasting, but the similar tendencies are detectable everywhere. 

The mass communications influence the arts with the aim of adapting them to the advertising purposes.

The process goes on all directions and in all kinds of arts. The traditional arts try to adapt to the laws dictated by MCT. 

This leads to inevitable changes in the rhythms, symbols. Some of them are quite powerful and capable to replace the reflections of life in the traditional arts. The changes of the dialogue between the artist (creator) and the man (consumer) does not always lead to simplification, but always -- to a mark. This, as a mould of a masterpiece carries enormous information sense. Thus "nuances" - sensual perception by the artist, details of his vision and originality of spiritual processing of his vital supervision of flesh of a masterpiece  – appear to be less significant.

Sometimes the direct intervention of the MCT in the process of the style development may lead not only to a simplification, but also to a complication of the symbols. An ordinary trademark (the emblem of ‘Mерседес’ cars) in the man’s perception can lead to creation of a multi-plane circle of social and household associations. The modern advertising is based on this approach.

3. Prospects

Today we stand on a border of a new era of interaction of the traditional arts and the MCT. Up to now the radio, TV, graphic arts industry, etc. could afford duplicating only selected masterpieces (according to ideological, commercial or other limitations). The rest remained practically untouched. Today's progress of computer technology and the Internet, which gradually become the main means of the mass communications, allow duplication and distribution of huge quantities of products, leading to a broadening of the dialogue, which formerly was a property of quite a narrow circle of experts.

The intellectual elite will not immediately render its role. But the outcome of the process will evidently be a raise of the cultural level of the community. At the same time the process will lead to a further decrease to demands to original masterpieces. 

The consequences may be especially significant for young generation, which from the childhood will become to be used to receiving information (including the cultural one) from the Internet.

The changes taking place in the world are already irreversible. Today, however, some measures of precaution may be taken. There are plenty of dangers, -- we shall point to only on two of them.

1. Due to the broadcasting and TV practically all the art products become a part of a masscult. Only the frequencies of their occurrence in the MCT differ. A costumer practically lost his right for a choice and involuntarily began to perceive a masterpiece as a hit.

The Internet gives the spectators an opportunity independently to select what work of art and with what regularity to see. On the first sight, it may improve the situation by limiting domination of a masscult and doubtful values spread by TV. Freedom of a choice is capable again to transform man from the mass spectator to an individual. But there is no chance to expect a return to a cultural situation of the middle of 19-th century – prevailing of information over emotion will only continue to increase.

The influence of intellectual elite on the situation will cause a further progress of the search engines allowing easy access to the necessary information. This necessary will block access of younger users to undesirable to the tutors (parents or teachers) information resources. It will promote formation at a mass audience with a better taste and even in any measure will allow to direct process of formation of a cultural field of new generation.

2. One more foreseeable result of opening of wider access to a plenty of products of various arts will be the opportunity of their unlimited use with commercial and other non-educational purposes. Today founders of advertising rollers and posters freely use the masterpieces - marks - with the purposes of attraction of the potential costumers ready to buy. On the new coil of the technological progress the art product will become emblems, elements of commercial design.

The freedom of "no-purpose" use of the art product must be legislatively limited, as well as that of the use of small children as the characters in the rollers. Already today it is necessary to consider the problem on an opportunity of acceptance of appropriate calls to the legislative bodies.

It will certainly be a limitation of freedom of the information exchange in the Internet, for which some organizations and associations stand up. Reasonable restrictions, however, are necessary for the sake of future generations and further preservation of the cultural heritage.

